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True-Sound 


Vicon engineers have extended the usefulness of electronic 
hearing assistance into fields previously not attained. They have 
broken technical barriers that limited hearing aids. Briefly, the new 
Vicon True-Sound hearing instruments provide these things: 


Clear sound 
Wide range 


distortion less than 3% at 1000 cps, at full rated output! 


300 cycles to over 3,000 cycles per second! Nearly an 
octave below and 700-800 cycles above previous useful 
response! 


Power up to 130 decibels, over the entire response range! 
True sound = smooth amplification of the entire range, in proportion 
to natural loudness. No painful, squawking “peaks”. 
Quiet virtual elimination of electronic noise. No “snap, 


crackle and pop”. 


The “Neglected One-Fifth” 

The new Vicon True-Sound instruments were designed for 
the “neglected 20%”—the people whose hearing losses (congenital 
or adventitious) are severe or profound. By providing unpeaked, 
undistorted great power over a wide range for these “problem 
cases”, Vicon instruments can also give better hearing than ever 
before to all people with hearing losses, through use of lower 
setting on the volume control. Tone adjustment provides addi- 
tional unpeaked emphasis for those who need it in the “speech- 
clarity” tones. 


Believe what you hear. trom Vicon 


C on, Inc. 110 Vicon Bldg. COLORADO SPRINGS, COLORADO 
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(Monaural) 


Major New Development 
im Electronic Hearing Assistance 


V-100 


V-200 


(Stereophonic) 


Effect on Hearing Aid Industry 

Technological break-throughs in any in- 
dustry invariably have far-reaching effects on 
that industry. Vicon’s developments in elec- 
tronic hearing assistance will, we believe, prove 
no exception. As antibiotics have changed the 
pharmaceutical industry, so, we believe, will the 
Vicon developments extend and change the 
hearing aid industry. This change, of course, 
will be resisted and attacked. But it cannot be 
stopped, because it provides better hearing for 
more people. 

Qualified Dealers 

Qualified dealers have been appointed in 
some cities; dealers in other cities are being 
appointed now. We solicit inquiries. 


In Production Now 
Both the Vicon V-100 (monaural) and 
V-200 (stereophonic) True-Sound Hearing In- 
struments are in production now. Orders are 
being filled in the order they are received. 




















i Vic ON), Inc. 110 Vicon Bldg. COLORADO SPRINGS, COLORADO i< 

I [_] Please send me the brochure, “For Your Problem Cases”. ! ee Send for Brochure a 

; ([] Please send me information about Vicon dealership. ! For Your Problem Cases 

| | More complete information about the ad- 
“WE cscas | vances made by Vicon engineers is available in 
| ADDRESS | the new brochure, “For Your Problem Cases.” 
be oie we 1 We will be glad to send you a copy on request. 
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The Society’s meeting in Chi- 
cago, which will be the best yet 
judging from the reservations 
already received as we go to 
press, will mark the end of my 
five-year term as your presi- 
dent. 

A new president will be elect- 
ed and the SHAA will enter a 
new phase of its development. 

As the SHAA waits at this 
juncture, its officers and mem- 
bers can feel pride at the ac- 
complishments of the past six 
years. Yes, six years, because 
it was in 1950 that the active 
members and officers of the old 
IHAA recognized the need of 
this professional group and set 
up the certification program. 

There have been some threats 
to the existence of the organiza- 
tion in these first years. But 
the Society has survived and 
flourished. Here were two of 
the threats: 

Membership slumped after 
the initial enthusiasm wore off. 
But it has grown steadily, until 

today there are 436 members, 
f and it is a stable membership. 

Finances reached a crisis in 
1953. But that was only be- 
cause the Society, in its first 
enthusiasm, was trying to do 
too much too soon. 

Today, as the treasurer’s re- 
port at the convention will de- 
tail, we are in excellent shape, 
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Yow WEAR 7 


by THORNTON ZANOLLI 


president, Society of Hearing Aid Audiologists and 
editorial director, Audecibel Magazine 





A WORD ABOUT THE PAST, THE PRESENT, 


the best yet, and every prospect 
for more financial health in the 
future. 

Also on the credit side is our 
acceptance, as individuals and 
as a group, by members of other 
professions. 

Members today can take pride 
in the respect for the Society 
held by doctors, otologists, and 
educators, to name a few. 

Who deserves the credit for 
these gains? 

These were possible, not be- 
cause of myself personally, but 
because of a membership and 
officers who devoted freely of 
their time and money in order 
to achieve these goals. 


Audecibel, of course, must be 
given credit, too, for carrying 
the Society’s message not only 
to members but also to allied 
professionals everywhere. 

When credit is given we 
should also remember Grover 
Coil, executive director of the 
Society until his resignation in 
1954. His organizational skill 
and efforts should not be for- 
gotten. 


And now, let’s turn to the 
future for a moment. Let’s look 
at two of the major problems 
that will face your next presi- 
dent: 


1. A correspondence course to 
teach basic hearing aid 


AND THE FUTURE 


audiology must be com- 
pleted. Work has already 
begun — but the course is 
still not ready. 

Later, an advanced course 
should be started, since 
there is much demand for 
it as well. 

2. The Society must have a 

paid executive director. 

My term as president has end- 
ed and so I feel I can speak 
frankly on this subject. 

Both in the old IHAA and 
SHAA, I served as president 
WITH an executive director. I 
have served the Society the past 
three years without such as- 
sistance. 


Appraising the amount of 
business that must be handled by 
the executive director, and real- 
izing the organizational efforts 
that he should make but can’t, I 
feel we must have a full-time 
executive director. 

At the least, I feel it is im- 
possible for a person to do the 
job on a part-time basis without 
pay. 

But, enough talk of the fu- 
ture, even the immediate future. 
These are problems for your 
next president and for all of us, 
of course. 

Now, let us make this meeting 


the most meaningful, the best 
ever! 
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Problems of the hearing in- 
dustry that are of concern to 
the Federal Trade Commission 
are to be discussed by an exe- 
cutive of the FTC at the 6th 
annual meeting of the Society 
of Hearing Aid Audiologists. 

The official is Paul M. Cam- 
eron, chief of the FTC’s Trade 
Practices Conference. 

In announcing his acceptance 
of the speaking date, Cameron 
added that he momentarily ex- 
pected approval of his talk by 
the top FTC officials. 

Such approval is generally 
just a formality. 

Cameron’s address on _ the 


-first day of the three day meet- 


ing will be the first such talk to 
any group in the hearing aid in- 
dustry by an FTC official. The 
meeting, expected to draw more 
than two hundred persons from 
all parts of the continent begins 
October 10th with a meeting of 
the Board of Governors. Gen- 
eral sessions begin on October 
11 and continue on October 12. 
All sessions will be held in the 
LaSalle Hotel in Chicago. 
Registration fee for the meet- 
ings, including both Friday and 
Saturday luncheons, is $13.50. 
All interested may attend the 
sessions with the exception of 
the business meeting which is 
open to SHAA members only. 


h ANNUAL MEETING of the 
DCIETY of HEARING AID AUDIOLOGISTS 


Following is the complete 
meeting program, as drawn up 
by the SHAA program commit- 
tee composed of SHAA Vice- 
President Kenneth S. Wood, of 
Grand Rapids; Troy Grady, of 
Detroit, and Ken Steeves, of 
Windsor: 


OFFICIAL 
PROGRAM 


THURSDAY NIGHT 
(October 10) 

6:00 pm — Advance regis- 
tration, meetings of the SHAA 
governors, board of certifica- 
tion, and board of examiners, 
the places and times announced 
at the registration desk. Candi- 
dates wishing to take oral 
examinations on questions 1-27 
may appear at this time before 
the board of examiners, as may 
those desiring information on 
certification and/or examina- 
tion. 
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FRIDAY MORNING 
(October 11) 

8-9:00 am—Registration will 
continue. The convention will 
formally open with a call to or- 
der by SHAA President Thorn- 
ton Zanolli, of Detroit. There 
will be a welcoming address by 
Maurice Shoup, of Chicago. This 
will be followed by the Presi- 
dent’s address. 

9:45-10:00 am—Mrs. Kath- 
ryn Lyons, of Peoria, Illinois, 
will speak on “Future Goals.” 
Mrs. Lyons, a member of SHAA, 
has been in the Hearing Aid 
business 21 years and presently 
heads her own organization, di- 
recting a staff of 10. 

10 am—A panel discussion on 
the topic “Are Two Ears Bet- 
ter Than One?” Panel members 
will discuss their experiences 
with stereophonic fittings, and 
comment on interest in them and 
results. Moderator: Max El- 
baum, SHAA Governor. Mem- 
bers: George Holland of Lub- 
bock, Texas, SHAA Governor, 
and Stanley Foster, of Cincin- 
nati; Irving Kaine, of Toronto; 
Joseph Manny, of New York; 
Buel Kent, of Wichita, Kansas, 
all SHAA members, and Ross Ir- 
win, of San Antonio, Texas 
member of the SHAA Board of 
Examiners. Discussion will be 
opened to the floor. 

11 am— Paul M. Cameron, 
chief of Trade Practices Confer- 
ence, FTC. 

12:15 pm—Luncheon. Speak- 
er is Charles Lowe, SHAA 
member from Chicago. His Sub- 
ject: “How to Increase Your 
Profit.” Lowe in his 12 years 
as a hearing aid audiologist 
worked with 3 other dealer or- 
ganizations before founding his 
own. Before entering the deal- 
er end of the business, he was 
a factory specialist in audiomet- 


ers. 
* 
FRIDAY AFTERNOON 

1:45 pm—A panel discussion 
on the subject “What Can Each 
Certified Hearing Aid Audio- 
logist Do To Increase Accept- 
ance and Distribution of Hear- 
ing Aids?” All panel members 
are officers of hearing aid man- 
ufacturing firms. Moderator W. 
H. Otten of Omaha. Members: 
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David Barnow, of Chicago, 
President of the Hearing Aid In- 
dustry Conference; Leland Rose- 
mond, of Dobbs Ferry, N.Y., 
Vice-President of the HAIC; 
L. A. Watson, of Minneapolis. 
Executive Vice-President of the 
HAIC; Richard Burger and 
Clark Briggs, of Minneapolis; 
Richard Tatum, of Pittsburgh; 
Rolph Stutz of Boston, Mass., 
director of HAIC, and veteran 
of 15 years of hearing aid 
manufacturing. Rosemond and 
Burger are also SHAA mem- 
bers. 

2:45 pm — John Victoreen, 
Ph.D. will address the meeting 
on “A Different Perspective of 
the Hearing Process.” Dr. Vic- 
toreen, a physicist, from 1925 to 
1950 was President and Board 
Chairman of The Victoreen In- 
strument Co., of Cleveland, O., 
a prime contractor on the A 
bomb project. Since retirement 
from the company he has been 
owner and director of the Col- 
orado Victoreen Laboratory, 
which is presently working in 
the field of applied acoustics. 
His main interest now is the 
physics of hearing. He is on 
the staff of the Colorado Springs 
Medical Center. 

3:15 pm—Break. 

3:30 pm—Dr. Maurice H. Mil- 
ler, Ph.D., New York City, A. 














The Society of Hearing Aid Audiologist 
extends a cordial invitation to all interes 
persons to attend the general sessions a 
convention so they might learn mor 
the work of the Society. Certai 
complete understanding of the pg 
aims of this group will enco 
persons to become fellow 
might take part in this 
tion devoted to raising 


industry. 
“i 























The Society of 





HEARING AID AUDIOLOGISTS 


Fete F Room 702, 28 W. Adams Avenue = * Detroit 26, Mich. 
a Frat. % Telephone WOodward 2-1681 
: 2 —— 
ro n> 
*~, S OFFICERS AND GOVERNORS 
MEMBER Thornton Zanolli President 
Kenneth S. Wood Vice-President 
Herbert Moros Sec.-Treasurer 
Kenneth R. Steeves Assistant Treasurer 
Felix Visk Asst. Sec’y.—Legal Counsel 
Max Elbaum, Harold Otten, Mrs. Alice Blackhall. 
George Holland, Verl E. Conn 
CERTIFICATION BOARD GRIEVANCE COMMITTEE 
Herbert E. Moros K S. Wood Harold Dierke Ralph Schell 
Max Elbaum arold Otten Buel C. Kent, Chairman 
Mrs. Alice Blackhall Verl E. Conn BOARD OF EXAMINERS 
George Holland Joseph Manny Maurice Shoup 
Thornton Zanolli, Chairman P. Ross Irwin, Chairman 


1957 ANNUAL MEETING 
October 11 and 12 
LaSalle Hotel, Chicago, Illinois 








P. Mynders of Philadelphia and 
Walter L. Metcalfe, of Oklahoma 
City will discuss “The Present 
Status of Clinical Hearing Aid 
Evaluations.” There will be 
Both 

are 


discussion from the floor. 
and Metcalfe 


Mynders 





SHAA members. Dr. Miller is 
director and chief audiologist of 
the Speech and Hearing Clinic 
of Columbia Presbyterian Medi- 
cal Center, and instructor in 
audiology in the Department of 
Special Education of Teachers’ 
College, Columbia University, 
both in New York City. 
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SHAA SIXTH ANNUAL MEETING PROGRAM 


(continued from previous page) 


5:00 pm—Break. 

5:30 pm—Refreshments. 

6:30 pm—Check at the reg- 
istration desk for dinner and 
meetings. The rest of the eve- 
ning is free. 

» 
SATURDAY MORNING 
(October 12) 

9:00 am—The SHAA business 
meeting. It is open to members 
only. There will be reports of 
the officers and committees; 
election of officers and govern- 
ors, resolutions. 


AUDECIBEL 


Due to the deadline advance, the 
publishers of Audecibel were unable 
to gather all of the pictures of per- 
sons who deserve credit for work 
on this sixth annual convention. 
We extend our sincere apologies and 
ask your indulgence. 








c 








PROCTOR 


MARCUCCI 


1:30 am—D. J. Marcucci, of 
Chicago, will talk on “Hearing 
Aids and Nerve Deafness.” Mar- 
cucci, a member of the SHAA, 
worked for Western Electric be- 
fore entering the dealer end of 
the business 22 years ago. 

12:15 pm—Luncheon speaker 
to be announced. 

1:45 pn —Bruce Proctor, 
M.D., of Detroit will discuss, 
“Recent Advances in Ear Surg- 
ery.” Dr. Proctor is one of De- 
troit’s leading ear specialists 
and has had much success with 
operations to restore or improve 
hearing. 

2:30 pm—Speaker and sub- 
ject to be announced. 

3:00 p.m.—Adjournment. 

3:00 pm—A meeting of the 
new Board of Governors. 





OTHER 


the registration desk. 


rangement with the committee. 





MEETINGS 
. + Scheduled this week in Chicage... 


AUDIOVOX will introduce new models at a meeting to be held at the Edge- 
water Beach Hotel on Sunday, October 13th. The meeting will end before 4 p.m. 
Audiovox dealers have been invited to a cocktail party to be held Saturday 
evening, Oct. 12th. Time and place to be announced at a later date. 


MAICO dealers are to meet on Friday. Time and place to be announced at 


NATIONAL NOISE ABATEMENT SYMPOSIUM to be held at Hotel Sherman, 
October 10th and llth. Registration is open to interested parties. 


AMERICAN ACADEMY OF Ophthalmology and Otolaryngology meets for the 
entire week of October 13th at Palmer House. 
and devices for ear, eye, nose, and throat work is held in conjunction with this 
meeting. Included among the exhibitors are several Audecibel advertisers. 


Announcements of other meetings may be made on the bulletin board by ar- 


A trade exhibit of appliances 
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MODEL 15-A Clinical Audiometer 


performs all these diagnostic 
speech and hearing tests: 


Ae 


































al 


If you are now doing or are planning to do 
any of the above tests, you will want to 
place your confidence in this proven unit, 
accepted by leading doctors, hospitals and clinics. 
The advanced design of the Beltone Model 15-A 
Clinical Audiometer is the result of five years 
work by Ralph Allison, pioneer audiometric en- 
gineer, and the Beltone Laboratories. This ex- 
tremely versatile unit, Beltone’s finest audiom- 
eter, enables you to perform all the speech and 
pure tone tests necessary for a complete hearing 
evaluation. 

Two channels, which may be used either inde- 
pendently or mixed, enable signals to be pre- 
sented from both channels into one receiver, or 
into both receivers from one channel. Either 
white noise or complex noise masking is available 
on the 15-A. Inputs are included for both high and 
low level tape recorders, microphone, phonograph, 
warble tone adapter, P.G.S.R. unit, plus all stand- 
ard audiometric equipment—providing complete 
facilities for one or two room testing. 

Size: 224% ” wide, 13%” high, 14” deep. 
Weight: 33 lbs., including accessories. $785. 


‘= | 
~ =\s 


10-A AUDIOMETER 


Model 10-A Portable Audiometer for 
diagnostic work features easy-to-read 
calibrated dials, air and bone conduc- 
tion receivers, masking tone calibrated 
in decibels of effective masking. Only 
11 lbs. weight. Price—$350. 


oe 








Audiometer Division, Beltone Hearing Aid Co., Dept. 9-112 
2900 W. 36th Street, Chicago 22, Iilinois 


Please rush me FREE illustrated brochure that shows how Beltone’s 
15-A Clinical Audiometer gives me complete facilities for hearing 
evaluations. 





AUDIOMETERS: ™ 














produced by Address. 
BELTONE HEARING AID CO. City ae State 
. 2900 West 36th Street, Chicago 32, Illinois 
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10-PART SKILL 


by RALPH G. NICHOLS 


Department of Rhetoric 
University of Minnesota 


This exceptional article sets 
down the principles needed to 
sharpen your ability to gain 
more information from what you 
hear. It’s required reading 
for all. 





Even those with excellent 
hearing don’t really hear what’s 
being said in many situations. 
Industry is well aware of this 
lapse. In a few years tests of 
how well you listen may be 
compulsory to gain employment 
in most of the white collar 
fields. 

The following is a summary of 
the article “Listening is a 10- 
Part Skill,” written by Ralph G. 
Nichols, head of the department 
of Rhetoric, University of Min- 
nesota. It was published in the 
July issue of Nation’s Business. 
Reprints of the complete article 
can be obtained for 10 cents a 
copy from that magazine, 1615 
H. Street N.W., Washington 6, 
D.C. 

White collar workers, on the 
average, devote at least 40 per- 
cent of their work day to listen- 
ing. Apparently 40 per cent 
of their salary is paid to them 
for listening. Yet tests of lis- 
tening comprehension have 


shown that, without training, 
these employees listen at only 
25 per cent efficiency. 

This low level of performance 
increasingly 


becomes intoler- 





able as evidence accumulates 
that it can be significantly 
raised. The component skills 
of listening are known. They 
boil down to this: 

Learning through listening is 
primarily an inside job — in- 
side action on the part of the 
listener. What he needs to do 
is to replace some common pres- 
ent attitudes with others. 


Recognizing the dollar values 
in effective listening, many 
companies have added courses 
in this skill to their regular 
training programs. 

(In one big firm, trainees 
were given a discussion on effec- 
tive listening. Tests at the end 
of the course showed that they 
scored 12 to 15 per cent higher 
than those trainees who did not 
attend the discussion. Another 
firm found amazing results in 
increased listening efficiency in 
only three days after a short lis- 
tening course was given em- 
ployees.) . 

(There is a growing feeling 
in industry that not only the 
employees, but top-level man- 


(See LISTENING on page 10) 
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TREAT YOURSELF TO A PREVIEW 
of an entirely new hearing aid. It’s the 
brand new, 1958 Telex All-In-Ear, com- 
plete, ready to wear (shown actual size). 
Everything is built in: microphone, re- 
ceiver, battery compartment, four tran- 
sistors and over twenty years of Telex 
know-how in electronic miniaturization. 


WEIGHS JUST THREE TENTHS OF 
AN OUNCE including battery, ready 
for use. Features individual volume con- 
trol, separate off-on switch, concealed, 
swing-out battery compartment. Unit is 
hermetically sealed for long, trouble-free 
life — another Telex exclusive. 


BECAUSE THIS TELEX is worn in the 
ear, no gain is dissipated thru plastic 
tubes. All of the crystal clear power de- 
veloped by this years-ahead Telex is at 
the command of the user’s finger-tip — 
at the ear. 
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TELEX ‘ALL-IN-EAR’ AID, WORLD'S 
SMALLEST, FITS LOSSES TO 65 D.B. 





YOU'LL FIT A WIDER RANGE of 
losses than you'd believe possible with 
the Telex All-In-Ear. It’s ideal for inter- 
mittent use as well as for losses up to 
65 d.b. Too, it’s the ultimate answer for 
binaural fittings. 


TRICKY MERCHANDISING and ad- 
vertising devices are not necessary when 
you sell the Telex All-In-Ear. Truth- 
ful, straight-forward advertising, pictur- 
ing this aid and enumerating some of its 
main features, will bring more traffic 
into your office. If you prefer, advertis- 
ing with a coupon, it will bring many 
new leads to you. Telex-supplied mats 
and merchandising aids, along with the 
Telex cooperative advertising plan make 
advertising easy and inexpensive for you. 


WHY NOT HAVE A CLOSER look at 


the Telex All-In-Ear and the many ad- 
vantages of doing business with Telex. 





ACTUAL SIZE! 


Sit down today and invest a few minutes 
of your time writing to Telex. We'll, be 
watching for your letter! 


World’s Finest Precision by] Hearing Aids Since 1936 
. 


velox, Telex Park, Saint Paul 1, Minnesota 
(Dept. A-1) | 














j YES! You can send me more information | 
i on the Telex All-in-Ear hearing aid, 
which you claim will boost my sales 
l and profits. | want to be shown. | I 
j presently cover the following terri- | 
I tory: I 
l I 
{ Name. ] 
1 Address. j 
| City. j 








§ State 
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Listening \S A 10-PART SKILL 


(continued from page 8) 


agers could do with such 
courses since the most effective 
method by which an executive 
can tap ideas of subordinates is 
sympathetic listening.) 

A study of the 100 best lis- 
teners and the 100 worst listen- 
ers in the freshman class on 
the University of Minnesota 
campus has disclosed 10 guides 
to improve listening. Business 
people interested in improving 
their own performance can use 
them to analyze their personal 
strengths and weaknesses. The 
10 guides to good listening are: 
1. Find area of interest 

All studies point to the ad- 
vantage in being interested in 
the topic under discussion. Bad 
listeners usually declare the 
subject dry after the first few 
sentences. Good listeners fol- 
low different tactics. 

Their final reflection is that, 
being trapped anyhow, per- 
haps it might be well to learn if 
anything is being said that can 
be put to use. 

The key to the whole matter 
of interest in a topic is the 
word use. Whenever we wish 
to listen efficiently, we ought 
tox say to ourselves: “What’s 
he saying that I can use? What 
worth-while ideas has he? Such 
questions lead us to screen what 
we are hearing in a continual 
effort to sort out the elements 
of personal value. 

2. Judge content, not delivery 

Many listeners alibi inatten- 
tion to a speaker by thinking to 
themselves: “Who could listen 
to such a character? What an 
awful voice! Will he ever stop 
reading from his notes?” 

The good listener reacts dif- 
ferently. Is the conveyer to be 
held responsible because we are 
poorly equipped to decode his 
message? We cannot under- 
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stand everything we hear, but 
one sure way to raise the level 
of our understanding is to 
assume the responsibility which 
is inherently ours. 
3. Hold your fire 
Overstimulaton is almost as 
bad as understimulation, and 
the two together constitute the 
twin evils of inefficient listen- 
ing. For some, a speaker can 
seldom talk for more than a 
few minutes without touching 
upon a pet bias or conviction. 
The aroused person usually 
becomes preoccupied by trying 


usually stated, and they are 
able to discriminate between 
fact and principle, idea and ex- 
ample, evidence and argument. 
Poor listeners are inclined to 
listen for the facts in every pre- 
sentation. 


To understand the fault, let 
us assume that a man is giving 
us instructions made up of 
facts A to Z. The man begins 
to talk. We hear fact A and 
think: “We’ve got to remember 
it!” So we begin a memory 
exercise by repeating “Fact A, 
fact A, fact A...” 

Meanwhile, the fellow is tell- 
ing us fact B. We catch a few 
facts, garble several others and 
completely miss the rest. 

It is a significant fact that 
only about 25 per cent of per- 
sons listening to a formal talk 
are able to grasp the speaker’s 
central idea. To develop this 
skill requires an ability to recog- 
nize conventional organization- 





Mr. Hearwell 


issues. 





Mr. Hearwell enjoyed a late summer vacation and since his return has 
been busy catching up on his work. He is making preparations to attend 
the Sixth Annual Meeting of the Society of Hearing Aid Audiologists in 
Chicago and hopes to pick up some interesting points to talk about in future 
He'll be back at his old stand in the December issue. Look for him. 








to do three things simultan- 
eously: calculate what hurt is 
being done to his own pet ideas; 
plot an embarrassing question 
to ask the speaker; enjoy ment- 
ally all the discomfiture visual- 
ized for the speaker once the 
devastating reply to him is 
launched. With these things 
going on subsequent passages 
go unheard. 

We must learn not to get too 
excited about a speaker’s point 
until we are certain we thor- 
oughly understand it. The 
secret is contained in the prin- 
ciple that we must always 
withhold evaluation until our 
comprehension is complete. 

4. Listen for ideas 

Good listeners focus on cen- 
tral ideas; they tend to recog- 
nize the characteristic language 
in which central ideas are 


al patterns, transitional lan- 
guage, and the speaker’s use of 
recapitulation. Fortunately, all 
of these items can be readily 
mastered with a bit of effort. 
5. Be flexible 


Our research has shown that 
our 100 worst listeners thought 
that note-taking and outlining 
were synonyms. They believed 
there was but one way to take 
notes — by making an outline. 

Note-taking may help or may 
become a_ distraction. Some 
persons try to take down every- 
thing in shorthand; the vast 
majority of us are far too 
voluminous even in longhand. 
While studies are not to clear 
on the point, there is some evi- 
dence to indicate that the volume 
of notes taken and their value 


(See LISTENING on page 13) 
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Audivox 
distributors 4 
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From Boston to Bombay, hearing experts 
in schools, hospitals and industries rely on 
Audivox audiometers for accuracy and 
om ease of operation. U. S. Veterans’ Admin- 
_— . ; i ee istration Centers from coast to coast 

Oe choose audiometers by Audivox. The 
reason for this popularity? Audivox audi- 
ometers are time-tested. The very term 
“audiometer” was coined by Audivox, 
(successor to Western Electric Hearing Aid 
Division) pioneers in the audiometric field 
since 1922. It means a lot to you and to 
your client when you use an audiometer 
by Audivox. 
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SUCCESSOR TO Western Flectric HEARING AID DIVISION 
123 Worcester Street, Boston, Massachusetts 


If you would like to become a member of the Audivox team, send us a description of your experience. 















This is the story of business 


promotion which takes advantage 


of many facets of business as 
well as membership in the 
SHAA by... 


TYING 
the 


LOOSE 
ENDS 


eas men too often leave 
many loose ends dangling 
when they fail to tie the various 
threads of their endeavors to- 
gether. Often we fail to see 
the relationship between one ac- 
tivity and another and so cannot 
capitalize on the completed jig- 
saw puzzle that makes up our 
lives. 

This cannot be said of James 
B. Fisher who is the Certified 
Hearing Aid Audiologist at the 
“Hearing Centre’ in Eaton’s 
Department Store at 515 West 
Hastings Street in Vancouver 2, 
British Columbia, Canada. Mr. 
Fisher brings together and talks 
about (in other words adver- 
tises) several plus-features in 
promoting the hearing aid bus- 
iness, which at first may seem 
to have no relationship to one 
another. 
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H? capitalizes on his relation- 
ship with the well-known 
store, his membership in the 
SHAA, the possibility of com- 
bination sales of glasses and 
hearing aids, the nationally pro- 


moted “Hearing Week,” the 
high ethics of the SHAA and 
the high style of his hearing 
aids. He also supports, “The 
Vancouver League for the Hard 
of Hearing” by showing and ad- 
vertising their film, ‘“Susan’s 
Wonderful Adventures.” 

Then to go even one step 
further, Mr. Fisher makes cer- 
tain that we at Audecibel hear 
of the entire idea so that others 
can appreciate the advantages 
of being a member of the SHAA. 

To quote in part, a letter from 


JAMES B. FISHER 
CERT MEAENE 2 









*T. EATON CC®. 


Mr. Fisher: “We make every 
possible endeavor in upholding 
and advertising the aims of our 
society and believe me it cer- 
tainly has some effect on the 
self appointed experts who 
have doorbelled the prospect to 
a frazzel.” 

“Since moving our office into 
the department store location, 
we no longer make house calls 
—only go to a home. All our 
business is walk-in and we enjoy 
a good portion of the hearing 
aid sales at Vancouver. All ex- 
aminations are by appointment. 
Our unit sales were around the 
three hundred mark for the 
year 1956. This is remarkable 
after considering the working 
statistics of those who are in 
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HEARING GLASSES 
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to all Doctors, Clinicians, Teachers, 
Audiologists, Dealers! 
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~ 
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NEW DAHLBERG ~ 


- 


PRODUCT DATA MANUAL 


Just Published . . . featuring full line of 

Dahlberg Ear Level and Conventional 

Hearing Aids and Dahlberg Transistor 

Audiometer ...complete with photographs, 

specifications, frequency response charts 
and fitting data. 


SEND FOR YOUR COPY TODAY! 
Fill in Name and Address 
... Tear off and mail 
No Postage Necessary 
NAME 


ADDRESS 


CITY ee . 
Iam... (Check box that applies) 
{| Doctor } Clinician |} Teacher 


[_] Audiologist (_] Dealer [] Student 
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HEAR THROUGH YOUR GLASSES... 


in one or both ears... the modern way to enjoy 


better hearing and better vision. 


Electronic hearing science joins the science of vision 


correction to bring you a superior combination of 


glasses and hearing aid that meets every need for 


accurate fitting, comfort, and good appearance. With 


the Dahlberg ““Optic-ear”’, you can hear and see with 


one unit—experience the ease and confidence that 


comes from enjoying Nature’s great gifts to the fullest. 


Your Hearing Loss Stays Your Secret 
Dahlberg’s**Optic-ear” looks like ordinary 
glasses. Only a transparent, flesh-colored 
tube is required to conduct properly am- 
plified and corrected sounds from your 
eyeglass temple to your ear. 


Hear With Both Ears 

Thrill to the newest aid to hearing — proper 
correction in both ears! It’s easy and incon- 
spicuous with “Optic-ear”’. 


Natural-Like Ear Level Hearing 

You will hear as naturally as persons with 
normal hearing—because you'll hear 
sounds at ear level, for new clarity and 
better understanding. 


Dahlberg “Optic-ear”... 


Hearing Glasses guaranteed by Good Housekeeping 


Scientific Hearing Correction 

Dahlberg “Optic-ear”’ is fitted by trained 
Dahlberg Hearing Aid Consultants for the 
proper hearing correction you need for 
optimum hearing improvement. 


Approved Optical Fitting 

Lenses and frames prescribed . . . temples 
adjusted and fitted 
Optical Specialists. 


by approved 


matnt OR pitFuno o 


we %o, 
© Guaranteed by © 
Good Housekeeping 

lp 
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WITH DAHLBERG “OPTIC-EAR” 


Select your frames 
for glamour, beauty 
and comfort...for 


really invisible hearing 


ee how natural you look in the 
world’s newest hearing glasses! No 
one will ever guess you are wearing a 
hearing aid when you wear Dahlberg 
‘*‘Optic-ear’’. Match your hearing 
glasses to your personality and see the 
difference good hearing and good ap- 
pearance makes in you! 

Beautiful and colorful frames add 
interest and glamour to your appear- 
ance, which is the reason many women 
wear “‘Optic-ear’’ who don’t need 
glasses! A wonderfully practical and 
comfortable way to conceal your 
hearing aid! 


See your Dahlberg Consultant for the iatest in “Hearing-wear’”’ 
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INVISIBLE HEARING 


THROUGH YOUR GLASSES... 


A smart way 


to solve your 


hearing problems 


Choose Dahlberg ““Optic-ear” 
prescription-fitted hearing glasses for 
an easy, practical solution to 

your hearing problem. Whether 

you wear glasses or not— 
“Optic-ear” is a comfortable way 

to use your hearing aid all day 

long or whenever you need it. 
You'll relax and hear the natural 
way—at ear level—without 

clothing noise, without cords, without 
buttons in your ear. Ideally 

suited for every activity. 

You have the choice of color 

and style of frame . . . or you may use 
your own frames, if you prefer. 


Hear as naturally as you see with “Optic-ear” 








Tenite Plastic Contour-Styled 
Temple for Snug, 


No Bulk Behind Ear Secure Fit 


Lightweight, Pertectly "anes 


ae 


Standard Hinges—No 
Wires . . . No Electrical 
Connections 


OR , REF 
Soe oF Dp 
© Guaranteed by ~ 


Reinforced for 
Extra Serviceability 
and Strength 


Good Housekeepin 
No Wires in Frame | Ip -_ P ng 


3074S anvennisey WES 
\. 
“We give this seal to 
no one. . . the product 
that has it, earns it.” 


Slim, Graceful 


Your new “Optic-ear’’ 
fulfills your hope 
for better hearing 





PANORAMIC HEARING 
Now you can locate source of 
sound naturally because your aid 
is worn at your ear—where nature 
intended that you should hear. 


COMPLETE FREEDOM 
FROM CLOTHING NOISE 
There’s nothing worn on the body 
or in the clothing. Scratchy, noisy 
sounds are never again a problem 
with Dahlberg ear-level correction. 


DISTORTION-FREE 
AMPLIFICATION 

You’ll never be bothered by ex- 
cessive power distortion because 
sounds are received directly at the 
ear—not through layers of cloth- 
ing. You’ll notice new natural clar- 
ity and resonance. 

GREATER INTELLIGIBILITY 
Improved electronic circuits and 
more accurate fitting make you 
understand speech . . . help you hear 
every word crisply and clearly. 
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Questions and answers about 


hearing with Dahlberg “Optic-ear’” 


Do I have to wear a button in my ear? 
No. The entire hearing device is con- 
cealed in one temple of your glasses. 


Can I wear them all day long with 
comfort? 

Yes. “Optic-ear”” Hearing Glasses are 
the lightest hearing glasses made, and so 
balanced that they permit a perfect op- 
tical fitting for all-day wearing comfort. 


Can I understand what I hear? 

Yes! Better than ever before! This is 
because all the sounds come to you 
without distortion, without interference 
from clothing. 


Are they expensive? 

‘The combination of hearing and seeing 
in one unit, plus the convenience and 
comfort of a prescription-fitted ““Optic- 
ear’ and the new long life battery 
makes hearing with *“‘Optic-ear” an 
inexpensive and thrilling experience. 


Dahlberg “Optic-ear”... 


Do I have to wear anything else? 
No! No cords. No wires. Everything 
you need to hear is contained in one 
slim, attractive temple. 


Do I need new frames or lenses? 
No. You may use your own. 


How about batteries? 
‘““Optic-ear”’ requires only one tiny bat- 
tery about the size of a shirt button. 


Can I hear with both ears? 

Yes. The hearing device may be con- 
cealed in either temple, or both, so you 
may enjoy proper hearing correction in 
each ear and hear with both ears. 


Hearing Glasses guaranteed by Good Housekeeping 





The Dahlberg Company of Minneapolis is a lead- 
ing specialist in the design and manufacture of 
ultra sub-miniature electronic hearing aids. Situ- 
ated in Golden Valley, a beautiful suburb of 
Minneapolis, the company employs its own staff of 
designers, engineers, research scientists, technicians 
and skilled workers in a modern, air-conditioned 


THE DAHLBERG COMPANY + GOLDEN VALLEY «+ 


why you 


should act now 


to correct 


your hearing 


problem 


plant housing laboratories and general offices. A 
wide-spread organization of authorized Dahlberg 
Hearing Aid Consultants cares for the needs of the 


hard of hearing throughout the world. 


You are cordially invited to visit our laboratories 


the next time you are in Minneapolis. 


MINNEAPOLIS, MINNESOTA 


Imperfect hearing leads to complications in physical 
and mental health. Strain and nervous tension are 
directly associated with poor hearing. Further, the 
longer a hearing problem remains uncorrected the 
worse it becomes. Why take the chance of more 
severe (and possibly permanent) loss of hearing? 
Conserve your hearing . . . plan today to visit your 
nearest Dahlberg Consultant. 





TRY ON THESE MODE 
Dohleng 


Optic-ea 


HEARIN 
GLASSE 


Snap out 
along 
perforations . . . 
remove 


s 


see how you look 
in the newest, 
slimmest and 
finest combinati 
of hearing and 
visual 
correction ! 








for those who don’t wear glasses... it’s 


MAGIC-EAR IL 


the hearing aid 
that hides itself! 


WORN ENTIRELY AT THE EAR— 


“‘Magic-Ear IT”’ improves your hearing without 
changing your appearance! It is contoured to both 
head and ear, and comes in colors to match your 
hair. A choice of over 90 different fitting combinations 
makes the remarkable new Dahlberg ‘‘Magic-Ear”’ 
today’s most versatile and useful ear level hearing aid. 


“MAGIC EARRINGS’’— 


One of the surprising new ways a woman 
conceals her hearing aid by an earring of 
her choice. There is no cord, nothing 

in the hair or clothing. Quick and easy 

to put on and take off, Magic-Ear IL makes 
good hearing fashionable. 


SUMMARY OF 
SPECIFICATIONS: 
4 transistors. Volume control. 
Weight with battery: .318 oz. 
Colors: Silver, gold, blonde, charcoal. 
Fitting combinations: 91. 




















the business over the years. At 
present we are enlarging our op- 
eration, pictures of same will be 
mailed to you at a later date.” 


M*: Fisher enclosed several 
ads carried in his local 
paper in which he always stress- 
es his membership in the So- 
ciety of Hearing Aid Audiolog- 
ists. He also sent some pictures 
of the display carried in Eaton’s 





window which we have here re- 
produced for your inspection. 
When people drop in at the 
Hearing Centre for a checkup, 
they are given a folded calling 
card on which is an audiogram 
of their hearing loss and a re- 
sume of the meaning of certifi- 
cation in the Society of Hearing 
Aid Audiologists. Both sides 
are here reproduced also. 

We are grateful to Mr. Fisher 








to the taker are inversely re- 


lated. In any. case, the real 
issue is one of interpretation. 
Few of us have memories good 
enough to remember even the 
salient points we hear. If we 
can obtain brief, meaningful 
records of them for later re- 
view, we definitely improve our 
ability to learn and to remem- 
ber. 


6. Work at listening. 

One of the most striking 
characteristics of poor listen- 
ers is their disinclination to 
spend any energy in a listening 
situation. (They assume pos- 
tures which only seem to give 
attention to speakers.) This 
faking of attention is one of the 
worst habits afflicting us as a 
people. 

Listening is hard work, char- 
acterized by faster heart action, 
quicker circulation of the blood, 
a small rise in body tempera- 
ture .. . We ought to establish 
eye contact with a speaker and 
maintain it, indicate attention 
by posture and facial expres- 
sion. When we do this, we help 
the speaker to express himself 
clearly. 


7. Resist distractions. 

Poor listeners tend to toler- 
ate bad conditions, and in some 
instances, even create distrac- 
tions themselves. . . . A good 
listener instinctively fights 
distraction. Sometimes the 
fight is easily won — by closing 
a door, shutting off the radio, 
moving closer to the person 
talking, or asking him to speak 
louder. . 
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| Listening 


IS A 


10-PART SKILL 


(Completed from page 10) 











If distractions cannot be met 
that easily, then it becomes a 
matter of concentraton. 

8. Exercise your mind. 

Poor listeners are inexper- 
ienced in hearing difficult, 
expository material. . . He is 
inexperienced in hearing any- 
thing tough or technical. He 
has for years sought light, rec- 
reational material. Such a per- 
son is a poor producer at work 
because of it. 

Good listeners apparently 
develop an appetite for hearing 
a variety of presentations diffi- 
cult enough to challenge their 
mental capacities. 

9. Keep your mind open. 

There are certain psycholog- 
ical deaf spots which impair 
our ability to perceive and un- 
derstand. These deaf spots are 
the dwelling place of our most 
cherished notions, convictions, 
and complexes. 

Often when a speaker in- 
vades one of these areas with 
a word or a phrase, we turn 
our mind to retraveling famil- 
iar mental pathways. . . 


for sharing with us ideas as to 
ways to promote his own busi- 
ness through building up confi- 
dence in the ethics of an organ- 
ization such as our own Society 
of Hearing Audiologists. This 
sort of understanding and pub- 
licity, helps to build up the con- 
fidence of the hard of hearing 
and make them aware of the 
ethics upon which our industry 
must build. 


It is hard to believe in mo- 
ments of cold detachment that 
just a word or phrase can cause 
such emotional eruption. Yet 
with poor listeners it is fre- 
quently the case; and even with 
very good listeners it is occa- 
sionally the case. © When such 
emotional deafness transpires, 
communicative efficiency drops 
rapidly to zero. 


Among the words known thus 
to serve as red flags to some 
listeners are: mother-in-law, 
landlord, redneck, sharecrop- 
per, sissy, pervert, automation, 
clerk, income tax, communist, 
Red, dumb farmer, pink, “Greet- 
ings,” antivivisectionist, evolu- 
tion, square, punk, welsher. 

Effective listeners try to 
identify and to rationalize the 
words or phrases most upset- 
ting emotionally. . . 


10. Capitalize on thought speed 

Most persons talk at a speed 
of about 125 words a minute. 
There is good evidence that if 
thought were measured in 
words per minute, most of us 
could think easily at about four 
times that rate. 


What do we do with our ex- 
cess thinking while someone is 
speaking? If we are poor lis- 
teners, we soon become impa- 
tient with the slow progress the 
speaker seems to be making. So 
our thoughts turn to something 
else for a moment, then dart 
back to the speaker. These 
brief side excursions of thought 
continue until our mind tarries 
too long on some enticing but 
irrelevant subject. 
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THE #andccapped CHILD 
IN YOUR HOME 





by JOHN CHARLES WYNN 





This article is the second in a series on the handicapped child. The er ~s appeared in the 


June issue to illustrate the first article, 


“A New Trend in Speech 
pealing we again use it to illustrate our second article. 


esting.” Since it is so ap- 


Audecibel thanks Amplivox Ltd., of 


London, England for the use of both our first article and the above illustration. 


HE young mother loved 

children deeply. She always 
had. When her own baby came, 
her joy was tremendous. The 
little one’s beautiful eyes, her 
unusually pretty features, her 
early signs of intelligence — all 
seemed to forecast a happy, use- 
ful life during the years ahead. 
As she grew through those early 
months of babyhood, she was 
consistently healthy and always 
good. She was the kind of child 
who drew murmured compli- 
ments from the complete strang- 
ers who were attracted to look 
into the baby carriage. 


“Reprinted from HOW CHRISTIAN 
PARENTS 1*er FAMILY PROB- 
ged b C. Wynn, Copyright, 
1935, yw? Ls: Jenkins, The West- 
ssinoene Press. © Used by Permis- 
sion.” 
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When it was that the baby 
ceased to grow, the mother 
could never tell. Ever so grad- 
ually she began to notice occa- 
sional signs of difficulty. The 
child was slow in learning to 
walk; she was not yet talking at 
the age of three; her span of at- 
tention was short. An inces- 
sant restlessness seemed to pos- 
sess her, pushing her on to ac- 
tivity that appeared purpose- 
less. Her eyes, though lovely, 
were unresponsive. Her re- 
flexes were slow and weak. 

When the pediatrician called 
a consultation of doctors, the 
mother received their verdict 
with breaking heart. The little 
girl was retarded. She was 
feeble-minded ! 

Then began the long treks to 





other doctors, to specialists, to 
clinics, to hospitals. But noth- 
ing ever helped. At last Pearl 
Buck (for that was the mother’s 
name) sorrowfully accepted the 
facts as they were, and set about 
adjusting to the crisis. The 
story of her disappointment and 
struggle is told in The Child 
Who Never Grew, published by 
John Day Company in 1950. 

Pearl Buck’s pilgrimage from 
proud parenthood to despair, 
through scores of tests and con- 
sultations and interviews, is too 
familiar to countless thousands 
of parents. Although they suffer 
in different degrees, the fam- 
ilies who have handicapped chil- 
dren understand the heartbreak- 
ing problem. Their child may 
be feeble-minded; or he may be 
blind, perhaps crippled or de- 
formed, deaf, spastic, or epilep- 
tic. The complications of handi- 
caps seem endles. But among 
the families that have experi- 
ence in them there is a common 
bond. It is the anguish of see- 
ing a loved one thwarted. 
Family Complications 

For the parent of the handi- 
capped child there is a continual 
pain. He suffers from visions 
of what the life of this son or 
daughter might have been. Of- 
ten he is worried over how the 
child would feel if both the par- 
ents were to be removed by 
death. Or he notices the con- 
comitant difficulties that some- 
times develop: emotional strain, 
inferiority complex, or pessi- 
mism. 

The latter — the secondary 
characteristics—are those which 


(See HANDICAPPED CHILD 
page 16) 
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CONFIDENCE | 


EARNED BY RAYTHEON’S SMALLER-THAN-EVER TRANSISTORS 


Confidence in Raytheon Transistors has been earned as a 
















result of our seventeen years of close cooperation with the 
hearing aid manufacturers. Now, by making possible the 
manufacture of minute, compact hearing aids, Raytheon 
Transistors are actually creating a new confidence in and 
hence a ready acceptance of hearing aids by the public. 

In decreasing the size of Raytheon Transistors, high 
efficiency and reliability have been maintained. Close 
association with the industry has helped achieve convenience, 
economy and dependability in Raytheon Transistors. 

Raytheon will continue to inspire confidence as it helps 
the industry bring quality hearing aids within the reach 
of all who need them. 





RAYTHEON 


® RAYTHEON MANUFACTURING COMPANY 
Excellence in Electronics Semiconductor Division 


BOSTON: 55 Chapel St., Newton, Blgelow 4-7500 * CHICAGO: 9501 Grand Ave., Franklin Park, TUxedo 9-5400 
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THE Handicapped CHILD 


IN YOUR HOME 


(continued from page 14) 


complicate family life. The long, 
unrelieved care of an invalid can 
put a strain on marriage, can 
even lead to divorce. It is pos- 
sible for the healthy members 
of a family to become warped 
under the weight of their bur- 
den. Tempers grow short, smiles 
disappear as the home is geared 
to the needs of one member 
whose disability seems to crowd 
other considerations aside. 

But harmony in the home is 
important to the well-being of 
the disadvantaged child him- 
self. Normal family life will 
benefit him and his brothers, 
sisters, and parents. The neces- 
sity of serenity and love in the 
home can hardly be overesti- 
mated. There are ways by which 
a family can make this all-im- 
portant adjustment. 

The Wrong Approach 

1. Ignoring the _ problem. 
Whatever be the sorrow of the 
parent as he watched a deform- 
ed daughter try to make her 
way in life, there is no excuse 
for an attitude that would ig- 
nore the difficulty. It does not 
help to pretend that the handi- 
cap does not exist 

In The Glass Menagerie, by 
Tennessee Williams, Laura once 
speaks of her crippled condition. 
“Nonsense! Laura,” her excited 
mother replies. “I’ve told you 
never, never to use that word. 
Why, you’re not crippled, you 
just have a little defect—hardly 
noticeable, even! When people 
have some slight disadvantage 
like that, they cultivate other 
things to make up for it—de- 
velop charm—and vivacity—and 
charm! That’s all you have to 
do!’ 

But refusal to face the truth 
has never been known to solve 
a problem. Quite the contrary, 
in this sense also, to know the 
truth is to be set free. Medical 
men are often astonished at the 
ability of people to “take it” 
when they learn the truth. 


1Copyright Tennessee Williams. Copyright and 
published 1945 by Random House, Inc. Reprinted 
by courtesy of Random House, Inc. 
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To know and to accept the 
reality of the situation are the 
first sure steps toward a rem- 
edy. But if lies have been in- 
dulged, then the road to real re- 
covery is doubly difficult. The 
discouragement is greater; the 
hurt seems deeper. To realize 
the nature of the problem opens 
the way to solving it. 

Nothing is gained by retreat- 
ing from the facts. 

2. Finding the blame.. Inevit- 
able as it seems to be, it is just 
as fruitless for the parent to be- 
moan his fate and ask, “What 
did I ever do to deserve this?” 
To presume that the handicap 
of a child must be the punish- 


ment of a parent’s sin is to pre- . 


sent a gross caricature of God. 





THIS IS 
PART ONE 


- . in which we have set up 
many of the problems faced by 
parents of handicapped children. 
Next month's conclusion will show 
us many ways to cope with 

these problems. 





When this same false impres- 
sion came up in regard to the 
blind man, according to John, 
ch. 9, Jesus criticied the ques- 
tion. “Master, who did sin, this 
man, or his parents, that he was 
born blind?’ the disciples asked 
him. Jesus answered, “Neither 
hath this man sinned, nor his 
parents: but that the works of 
God should be made manifest in 
him.” ¢ 

There was a time when hered- 
ity was held to be the certain 
cause of any malformation in a 
child. Today this notion is con- 
sidered by experts as an old 
wives tale. 

A great danger lies in this 
misunderstanding. A mother 
may begin to probe into her 
background, regretting that she 
took this medicine, or went to 
that doctor. A father may blame 
himself because of some past 
error, or perhaps even marrying 
his wife at all. The upshot of 





this self-torture’ too often is 
that parents then take it out on 
the child himself, unwittingly 
punishing him for their self-in- 
criminations. 

Unexplained though they of- 
ten are, these misfortunes can 
occur in any family. Perhaps 
four fine healthy children are 
born into a home, and then an 
idiot. The difficulty may be 
traced to a hormone deficiency, 
to German measles in a mother- 
to-be, or to a dozen other causes, 
or perhaps only to mystery. The 
important thing is not to fix 
blame, but to take steps to help 
the child. 

3. Expecting too much. A 
third wrong approach to the 
child with a handicap is to push 
him to a performance beyond 
his ability. Because of family 
pride (rather than for the 
child’s own welfare) he may be 
pressed to an effort of which 
he is incapable. Many an emo- 
tional disturbance in some dis- 
advantaged youngster has been 
unnecessarily brought on by the 
overstrenuous insistence of par- 
ents. To demand that a cere- 
bral palsy case feed himself 
neatly, or that a cleft palate 
should pronounce words exactly, 
is as unfair as it is senseless. 


The gross mistakes of unfeel- 
ing parents can severely retard 
the child’s adjustment and can 
add further psychological diffi- 
culties to his already hard road. 

4. Pampering the handicap- 
ped. It is not kind, however, to 
spoil the handicapped child with 
too much service and pamper- 
ing. He needs love, but he also 
needs discipline. The parent 
who turns his back on the daugh- 
ter who has fallen may want 
dreadfully to help her up, but 
he knows that she must train 
her muscles to walk carefully 
and to get up herself. The 
mother who straps her crippled 
son’s foot to the tricycle pedal 
is not cruel; she is helping him. 

If the family waits on the 
child hand and foot, it is not un- 
likely that he will become a 
spoiled tyrant. Aside from the 
strain this puts on the family 
and on himself, it fails to equip 
him for the days ahead when he 
must stand on his own. 
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Mallory Leads 





in Mercury Battery Progress 


The amazing mercury battery—the tiny, 
powerful energy capsule that helped make 
today’s miniature hearing aids possible— 
was originally developed by Mallory. 


Mallory has constantly refined the mer- 
cury battery, bringing it to even smaller 
size and applying its unique qualities of 
long life and steady power to a complete 


line of batteries for all types of hearing 
aids. Mallory Mercury Batteries have 
earned a leading position as the outstand- 
ing choice of instrument manufacturers. 


This pioneer, progressive line offers the 
greatest value for hearing aid perform- 
ance, satisfaction and convenience. 





Maliory Battery Company 


A Division of 


P.R.MALLORY & CO Inc 


MALLORY & CO. Inc INDIANAPOLIS 6 INDIANA 














Two sharp eyed—even if hard 
of hearing — Philadelphia 
thieves, took a woman’s hearing 
aid while leaving her money in 
her purse. 


The report in the Philadelphia 
Bulletin said the victim, Lena 
Gallaso, 50, was robbed shortly 
after midnight when she step- 
ped off a bus. 


* * * 


The Atomic Energy Commis- 
sion has developed a dime sized 
atomic battery with a useful 
life of more than 5 years, accord- 
ing to The Rapid City, S.D. 
Journal. 

It is reported to have an out- 
put of 20 microwatts. Although 
it is not available for every day 
use at present in the future 
larger models are expected to 
power hearing aids. 


| Gathered HERE & THERE 


from the world of hearing 








Experts from local (Cleve- 
land) battery manufacturers are 
investigating why their batter- 
ies run down so soon, according 
to columnist Milt Widder in the 
Cleveland (O.) Press. 


It came about because hearing 
aid users sent in so many com- 
plaints, pointing out that batter- 
ies cost more, yet length of serv- 
ice has decreased. 


* * * 


The community of Waynes- 
boro, Virginia has started a 
campaign to buy a hearing aid 
for a 75 year old indigent wom- 
an, according to the Waynes- 
boro News-Virginian. 

The woman, whose name was 
withheld, had one enjoyment in 
life, listening to church ser- 
mons. When her neighbors 
found this was no longer pos- 
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TO BUY QUALITY 


claim. 


® Mixes rapidly 
® Not tacky 


be convinced. 














THAT YOU KNOW WHERE 


Earmolds 
ANY STYLE + ANY MATERIAL 


No matter what your requirements as to ear- 
mold style or material we can meet your needs 
with a quality product. Twenty years of con- 
tinuous, high-quality production backs our 


——— AWraue you tied ———_ 


Formtex Impression Compound 


® Sets slowly 
® No ear distortion 
® Absolutely no shrinkage 


Use this greatly improved product and 


Ask for our brochure and 
further particulars 


SCIENTIFIC MOULDING LABORATORIES 


oe. 55 E. WASHINGTON STREET 
CHICAGO 2, ILLINOIS 


Highest Quality Products for 20 Years 





sible for her, the drive began. 

First reports showed ten dol- 
lars had been received toward 
the instrument. 


* * * 


Hearing aids are helping the 
hard of hearing to hear services 
at a church in suburban New 
Smyrna Beach, according to the 
Daytona Beach (Fla.) News- 
Journal. 

The ingenious pastor is the 
Rev. Durward McDonell of the 
First Methodist Church. 

The hard of hearing can take 
one of ten baton-shaped devices 
each with an ear piece like a 
telephone, to aid their hearing 
at church services. 

The hearing device is wire- 
less, picking up the sounds from 
a network of wires laid under 
the tile floor. 

Mr. McDonell said his is the 
only church he knows of where 
such hearing aids are used but 
there may be others because 
church architects occasionally 
write to ask how to buy them. 


(continued on page 20) 
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The MEASUREMENT 
of HEARING 


Brings together basic experimental information 
about acoustics, electro-acoustic equipment, 
psychology of hearing, and other related 
topics, and applies this information to various 
aspects of the measurement of hearing. The 
book is designed for clinical otologists and 
others engaged in experimental work on hear- 








ing. By J. HIRSH, Central Institute for the 
Deaf and Washington University School of 
Medicine. 360 pages, 6x9, 120 illustrations, 
$6.50. 














INDUSTRIAL DEAFNESS 


A fundamental reference book in industrial 
noise and deafness for otologists. Section I 
deals with the physics of sound, anatomy of 
the ear, causes of deafness, medico-legal as- 
pects, and basic problems in the conservation 
of hearing; Section II tells how to measure 
noise; Section III tells how to measure hear- 
ing, how to keep records, and how to organize 
a conservation-of-hearing program. By Joseph 
SATALOFF, Ass‘t Professor of Otology, Jeffer- 
son Medical College. 350 pages, 6x9, 75 il- 
lustrations, $8.00. 











Essentials of ELECTRICITY for RADIO and TELEVISION 


Covers those fundamentals of electricity especial- 
ly helpful in working with frequency modulation, 
television, high-fidelity circuits, and _ high-fre- 
quency circuits. Among the features are analy- 
ses of filter circuits, coupled circuits, band-pass 
circuits, delayed-action circuits, and correlation 











MUSICAL ENGINEERING 


An interrelated engineering treatment of sound, 
speech, music, musical instruments, acoustics, 
and sound reproduction, giving the explanation 
and analysis of many phenomena needed by 
sound engineers and musicians in attaining 
best performance and reproduction of music. 
Includes data on performance characteristics 
of musical instruments and the human voice, 
and sound pickup arrangements for motion 
pictures, broadcasting, and phonograph re- 
cording. By Harry F. OLSON, RCA Laborator- 
ies. 369 pages, 6x9, 303 illustrations, $7.00. 











of units, symbols, and abbreviations with RETMA 
standards. By Morris SLURZBERG, Instructor, 
Henry Snyder H.S., Jersey City. N.J. and William 
OSTERHELD, Instructor, Wm. L. Dickinson H.S., 
Jersey City, N.J. Second edition. 650 pages, 6x9, 
illustrated, $6.00. 











LANGUAGE and 
COMMUNICATION 


A scientific study of communicative behavior, 
beginning with phonetics. Gives a statistical 
analysis of language and style, traces the de- 
velopment of language in children, considers 
verbal learning and thinking, and defines the 
role of communication in social organization. 
Basic ideas of the theory of information — 
amount of information, redundancy, and the 
probability of error—are developed. By George 
A. MILLER, Harvard University. 298 pages, 
6x9, 62 illustrations, $5.50. 


MATHEMATICS for ELECTRICIANS and RADIOMEN 


Gives a command of mathematics from ele- 
mentary algebra through quadratic equations, 
logarithms, triogonometry, plane vectors, and 
elementary vector algebra with direct applica- 
tions to electrical and radio problems. Contains 


Order any book from: 


P.O. Box 11 





600 illustrative problems worked out in detail and 
more than 3000 problems for practice, with an- 
swers. By Nelson M. COOKE, President Cooke 
Engineering Co. 604 pages, 6x9, $5.50. 


AUD EBCIBRE, 


Lincoln Park, Mich. 
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FOR CERTIFIED 
HEARING AID 
—, ONLY 


Here is the 
emblem of your 
Society — your 
symbol of Cer- 
tification as 
™® one accom- 
plished in the 
science of serv- 
ing, fitting 
and selling 
Hearing Aids. 
Solid gold, or- 
namented with rich blue enamel. 


Lapel Pin (14"x 5%") $5.00 ea. 





Cuff Links........ $15.00 pr. 
Tie Clasps......... $7.50 ea. 
Order Today! 


C.0.D. or Enclose Check 
SOCIETY OF HEARING AID 
AUDIOLOGISTS 
Room 702, 28 W. Adams 
Detroit 26, Mich. 























HERE AND THERE 
(from page 18) 


A letter to the editor of the 
Saturday Evening Post gave an 
assist to J. C. Furnas whose ar- 
ticle “My First 10 Years With a 
Hearing Aid” was reprinted in 
Audecibel. 

Mrs. L. H. Kirby of Lubbock, 
Texas pointed out that about 
the only thing Mr. Furnas failed 
to mention was the fact that 
amplifying telephones are avail- 
able at a nominal cost. 

x * * 

An argument about whether 
drivers who wear hearing aids 
cause a great many traffic ac- 
cidents brought B. C. Cook to 
make these comments in the 
Chicago (Ill.) American: 

“Many drivers who have good 
hearing too often are listening 
to their car radios or other 
noises and don’t watch where 
they are driving. 


Since columnist Joseph Gar- 
retson told his readers in the 
Cincinnati (O.) Times- Star 
about his wife’s satisfaction 
with a hearing aid there have 
been some lively letters in his 
column on the subject. 

One of these was from an of- 
ficial of the company which 
made Mrs. Garretson’s hearing 
aid. 

The official, commenting on 
her being bothered by some 
noises, pointed out the value of 
binaural hearing to remedy this. 

“If the noises seem to con- 
tinue bothering her, I would 
suggest she wear an instrument 
on each ear,” he said. 

“This way she will not have to 
turn her aid up so loud because 
she will be using both ears only 
to the normal loudness she 


needs.” 
eee 


The Fashion editor of the 
Charlotte (N.C.) Observer point- 
ed out to her readers that a 
woman hurts only herself when 
she has faulty hearing but 
fails to get a hearing aid. 
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“The fashion-conscious wom- 
an can now enjoy normal hear- 
ing without calling attention to 
her hearing loss with new hear- 
ing aids concealed in glasses, 
lock teeth combs, and other 
such accessories,” said Fashion 
Editor Anne Parrish. 

The best way to prevent deaf- 
ness is early discovery of the 
problem, according to Eugene 
Morrill, executive of the Ameri- 
can Hearing Society of Wash- 
ington, D.C., as reported in the 
Denver (Colo) Post. 

Morrill said much can be 
done medically in the early 
stages and that it is easier to 
arrest the loss in children than 
in adults. 

“Then too,” Morrill added, “if 
a child is going to be deaf, his 
education can begin immediate- 
ly, preferably while he is in the 
language-learning age, between 
2-5 years old.” 

ee ay 

More and more people in all 
walks of life are coming to learn 
that the hearing aid is not a 
curse but something to aid in 
the development of a personal- 


ity, according to Dr. Ernest A. 
Weymueller, M.D., in his column 
in the Columbus, (O) Citizen. 
“Perhaps the most important 
general contribution during the 
present upsurge of interest in 
this particular field is the awak- 
ening of the public to the fact 
that impaired hearing is a phy- 
sical ailment and has nothing to 
do with the mental capacity. 
“It took decades for the pub- 
lic to accept glasses; yet today 
they are commonplace. Children 
themselves now~accept hearing 
aids with a deep down thrill 
which is difficult for a lay per- 


son to believe,” he said. 
* * 2 


In answer to a man whose 
wife is deaf and will not wear a 
hearing aid, Columnist Peggy 
Shannon of the New York Jour- 
nal American pointed out that 
hearing aids are accepted in all 
circles now, adding: 

“There are some 10 million 
persons in the United States 
that have some hearing impair- 
ment. This would be about 40 
per cent of the persons tested, 


(continued on page 22) 











Encountering New Earmold 
Problems With Hearing Aid 
Glasses? ? ? ? 


MANY DEALERS ARE - - 
AND ARE FINDING 
A SOLUTION WITH Mid-States 


SOFTEX and NUTEX EARMOLD 


SOFTEX and NUTEX EAR- 
MOLDS have swept the nation 
used conventionally — Now ap- 
plied to hearing aid glasses, 
SOFTEX and NUTEX EAR- 
MOLDS are proving THE AN- 
SWER to close acoustical seal 
with comfort to the user. 


SOFTEX and NUTEX were de- 
veloped by hearing aid people 
for hearing aid people. 


CHARTER MEMBERS: 
Hearing Aid Industry 
Conference, Inc. 





“The QUALITY Earmold Facility” 
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President 
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Representative 


seh These Men How 


YOU CAN MAKE MORE MONEY 


SELLING QUALITONE 








C. H. (Chuck) Hinz 


Vice President & 
Sales Manager 


B. E. (Mac) MacDermaid 
Factory Sales 
Representative 


you’re not satisfied with your present profits and products, it will pay you to talk to a Qualitone 
representative as early as possible. He'll show you how dealers are making more money, more sales and 
larger profits with Qualitone. See what they have to offer. 












® A full line of conventional hearing aids 


® Advanced model designs based on research of dealer 
and customer preferences and desires 


® Audiometers that close sales and satisfy customers 


® Slender hearing aid glasses with on-the-spot fitting 

® Reduced factory prices on binaural instruments to en- 
courage binaural sales for better hearing 

® Reliable instrumental performance requires less time for 


servicing — gives you more time for selling e ante . 
® Tiny ear-level hearing aids with self-suspension contour Advertising and promotion helps 
design ® Bigger dealer profits with incentive purchase programs 


Mr. Dealer: It will pay you to see, phone, wire or write us — Do it today! 


“The QUALITONE Hearing tid Company LINDEN HILLS STATION * MINNEAPOLIS, MINN. 
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THE ANSWER to Your 


IMPRESSION PROBLEM 


co AUDALIN 
the distinctive 


Ear Impression Material 


It is leading in dependable perform- 
ance because it is 
¢ Easy to apply — no oil used — 
no need to hurry 


* Does not stick to hands and 
ears, and smells good 


¢ No burning to the ear 
¢ Even children are pleased by it 





Large (1 lb.) package with 34% 
nn a” BVT Tere 
Sample six-unit + hy 
PROG 5a 5 Ween kccighesbbbuasss Jed do be 


Satisfaction guaranteed or money back 











The NUDIPLAST Company 


3623 Lake Street 
Melrose Park, Illinois 











Gathered 


HERE AND THERE 


(continued from previous page) 
according to a U.S. Public 
Health survey. 

“No one should ever consider 
a hearing device as something 
that must be concealed. Many 
intelligent women wear them 
with a flair.” 

x * * 

A new hearing aid, that may 
help people with nerve loss deaf- 
ness, has been perfected, accord- 
ing to a report in the Kalama- 
zoo, (Mich) Scope. The publi- 
cation was quoting the director 
of the Johns Hopkins Hearing 
and Speech Center. 

But there is a big drawback 
to it—the new aid would require 
a “knapsack” of equipment. 

If it could be reduced to a 
comfortable size it would be a 
boon to approximately one-third 
of the nation’s 4,500,000 hearing 
aid users. 

x * * 
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schools there, according to the 
Holyoke (Mass.) Transcript- 
Telegram, may indicate that one 
child in 25 has bad hearing. 

Actual figures are that 257 of 
5,210 students failed tests with 
an audiometer. 

Of those who failed, 76 were 
seen by an ear specialist. Of 
these, 73 were accepted for hear- 
ing therapy. 

Unfortunately the remaining 
181 students with defective 
hearing were not taken to an 
ear specialist by their parents 
despite urging by the schools. 


* * * 


The hearing industry lost 
one of its pioneers in the recent 
death of Charles Lehman. We 
extend our sincere sympathy to 
his family and many friends 
throughout the industry. 


* * * 


Audalin ear impression mate- 
rial is now made and distrib- 
uted by the Audiplast Company, 
3623 Lake Street, Melrose Park, 
Illinois. 


* * * 


Mr. R. T. Burger, president 
of Qualitone has announced the 
appointment of Richard G. 
Glanz, of Los Angeles as fac- 
tory representative, and Miss 
Jane Holmes as International 
Sales Representative. 


* * * 


Joseph Mroz, here from 
Brazil, has spent two weeks 
with Dahlberg officials discus- 
sing expansion and develop- 
ment plans for his own country. 
Mr. Mroz became a Dahlberg 
distributor three years ago and 
plans to open hearing centers in 
Recife, Curitiba, Porto, Alegre 
and Belo Horizonte in Brazil. 


* * * 


John Whidby of Atlanta has 
been appointed SHAA Governor 
for the Southeastern District re- 
placing Herbert Moros of Jack- 
sonville. Mr. Whidby, who has 
been active as a dealer for nine 
years is immediate past presi- 
dent of the Audiphone dealers 
association. He will also serve 
as treasurer of SHAA. 
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"Sales of Maico Special Instruments have 
contributed considerably to our over-all profit’ 


EXCELLENT OPPORTUNITIES 
FOR MAICO DISTRIBUTORS 
IN THESE OPEN AREAS: 


Evansville, Indiana 
Montgomery. Alabama 
Roanoke, Virginia 
Jamaica, Long Island 
Wichita Falls, Texas 
Abilene, Texas 


If you are interested in a re- 
warding Maico distributorship 
in one of the above areas, write 


Earl G. Peterson 
MAICO CO., Mpls., Minn. 





Says Mr. G. D. Holland, Maico Hearing Center, Lubbock, Texas 


“We have sold quite a large number of special 

instruments made by the Maico Company, and these sales 
have contributed considerably to the over-all 

profit of our operation from year to year.” 


OPEN THE DOOR TO NEW BUSINESS WITH MAICO 


You, too, can increase your income substantially and open doors to new 
business with Maico. Maico Special Instrument sales to industries, 
schools, and doctors can mean “‘plus’’ business for you. 

Join the many enthusiastic Maico distributors throughout the 
United States and Canada. Maico offers a complete line of precision-made 
Audiometers, electronic Stethetrons. for the medical profession, and 
group hearing aid units for the teaching of hard-of-hearing students. 90% 


of all hearing tests performed in this country today are made on Maico 
Audiometers. 
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